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Multi-generation households can take the edge 

off financial pressures with store brands  

NEW YORK – With more than 57 million Americans now living in three-generation 

households, store brands offer a new way to take the edge off financial pressures. A 

new price comparison study by PLMA demonstrates the savings.   

PLMA (Private Label Manufacturers Association) drew up a shopping list of 50 

products for a three generation family. The result was store brands provided savings 

over 40%. Senior health care products in particular saved up to 50% or more when 

compared to national brand products in each category surveyed.   

The survey revealed when shopping for 28 food products and 22 non-food products 

shoppers who purchased the national brands rang up a bill that came to $265.40, while 

buying only store brands would cost them $158.79 – an impressive 40.2% savings and 

$106.61 in total savings. Overall, 25 of the food products surveyed had price 

differentials of 20% or more while 16 of the 22 non-food products saved consumers 

over 30%. Only 5 products in the entire survey were less than 20% the price of the 

national brand equivalent.   

The highest price differential was 77% for the store brand version of Colace, an 

important product for many seniors, while products needed for the entire family were 

also found among the top 10 in savings, including detergent (66%), dental floss (65%) 

and whole wheat bread (51%). 

Senior health care products and OTC products overall provided some of the biggest 

savings. 81 mg aspirin (53% less), naproxen (48%) and senior vitamins (29%) stood out  
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while regular aspirin (53%) and acetaminophen (36%) also showed large savings. Basic 

food products for the whole family – perhaps the biggest need for the multi-

generational household – showed big savings. Cereal and orange juice (39% less), rice 

(37%) and ice cream (36%) were the main savers for the family. Canned tuna fish (34%), 

instant oatmeal (32%) as well as coffee (25%) were popular products with excellent 

savings from store brands.  

Typical Store Brand vs. National Brand Market Basket Comparison 

FOOD National Brand Private Label 

Apple juice $3.29  $2.24  

Bottled water $4.99  $3.99  

Cake mix $3.59  $2.49  

Canola oil $4.99  $3.72  

Cereal $3.24  $1.97  

Coffee $4.79  $3.59  

Decaf tea bags $3.69  $2.16  

Frozen waffles $2.82  $2.01  

Gelatin $1.59  $1.06  

Greek Yogurt $1.16  $0.91  

Hot dog buns $3.16  $1.53  

Hot dogs $3.32  $2.33  

Ice cream $4.57  $2.91  

Jelly grape $2.39  $1.89  

Maple syrup $4.19  $3.09  

Margarine $2.59  $1.59  

Mayonnaise $3.96  $2.94  

Milk (2%) $4.59  $3.66  

Oatmeal (instant) $2.66  $1.79  

Orange Juice $3.82  $2.33  

Pasta $1.59  $1.00  

Peanut butter $7.49  $6.49  

Sugar $2.72  $2.24  

Tomato paste $0.79  $0.65  

Tuna (chunk light) $1.49  $0.97  

Veggie burgers $4.49  $2.99  

Whole wheat bread $4.49  $2.16  

Whole grain rice $2.69  $1.69  
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NON-FOOD National Brand Private Label 

Acetaminophen $9.49  $5.99  

Aluminum Foil $3.91  $3.19  

Aspirin (81mg) $8.59  $3.99  

Aspirin reg. $8.59  $3.99  

Baby oil $4.39  $3.29  

Baby powder $4.39  $2.99  

Baby shampoo $4.39  $2.99  

Baby wipes $3.69  $2.89  

Bathroom cleaner $3.86  $1.99  

Cat food $14.99  $9.99  

Dental floss $3.99  $1.39  

Detergent $14.99  $4.99  

Dog food $16.24  $10.49  

Naproxen $11.49  $5.89  

Paper napkins $3.19  $2.66  

Senior vitamins $11.99  $8.49  

Skin lotion $3.99  $2.99  

Stomach med $4.49  $2.99  

Stool softener $21.99  $4.99  

Tooth brush $2.29  $0.99  

Window cleaner $3.74  $1.99  

TOTAL $265.40 $158.79 

 
Prices shown are averages based on weekly shopping trips conducted over a 6-week period 
from 8/22-9/26.  All prices are net after known discounts, coupons and/or promotions. 

 

The Private Label Manufacturers Association is the industry trade association devoted 

exclusively to store brands. Founded in 1979, PLMA today represents 3,300 companies 

who are involved in the manufacture and distribution of store brand products. The 

products supplied by PLMA members include food, beverages, snacks, health and 

beauty aids, over-the-counter drugs, household cleaners and chemicals, outdoor and 

leisure products, auto aftercare and general merchandise. 

   ### 

For information about store brands or to arrange an interview with PLMA President Brian 
Sharoff, contact PLMA’s press representative Dane Twining at dtwining@plma.com or call at 
(212) 972-3131. 
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